
Results-Based Action Planning 
Getting From Talk to Action 

Population: 

Result: 

Indicator: 
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Story behind the baseline: 
The cause, the forces at work; the epidemiology of the baselines 

Partners with a role to play: 



How will we know we are making a 

difference? 

CRITERIA could include: 

Specificity: clear who, what, where, how 

Leverage: power to turn the curve 

Values: consistent with community values 

Reach: feasible, affordable 

What works 
What  would it take to turn 

the curve in this community, 

best practices, best hunches 



5 BEST IDEAS 

 
1. _______________________________________ 

 

 

 

 

2. _______________________________________ 

 

 

 

 

3. _______________________________________ 

 

 

 

 

4. _______________________________________ 

(NO-COST/LOW COST IDEA) 

 

 

 

 

5. _______________________________________ 

(OFF THE WALL IDEA) 

 


